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Abstract:

This study aims to determine the impact of content marketing on the Egyptian consumer's
perception of the dimensions of brand value, by applying it to the websites of Egyptian
telecommunications companies. A proposed model for the study was designed to be used as a
guide to test the effect between the variables of the study, and the study relied on the descriptive
analytical approach. The survey list was also designed and distributed to the items in a random
manner, and to analyze the primary data of the study, the spss statistical program was used to
enter the primary data. The sample size was 384 items, while the number of valid forms that
were entered into the program was 340 items, at a rate of about 89% of the sample size. The
results of the statistical analysis showed that there is a positive relationship with a direct
positive significant impact of content marketing on the Egyptian consumer’s perception of the
dimensions of brand value, and that there is a variation in the degree of influence of content
marketing elements on each dimension of brand value dimensions according to the following
order: brand awareness, following Brand image, brand perceived quality, brand loyalty. In
addition, content marketing has a positive, indirect, moral effect on the mental image of the
brand by mediating awareness of the brand, and awareness has a positive and direct impact on
the mental image of the brand. And indirectly on the perceived quality of the brand through the
mental image of the brand, and that the perceived quality of the brand has a direct impact on
loyalty to the brand by the Egyptian consumer.

Based on the results of the study, a number of recommendations were proposed.

Keywords: content marketing¢brand awareness¢mental image of the brand¢ perceived quality

of the brand¢ loyalty to the brand.
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o ) A laill A dlal) i sy S ) Wb SN 1D s g 5 Lgih oy AV
ey Wm Al Wi aadd s oo denll Vs 84 laall b Slal) e A gandl)
sl 25l iy LS ¢ gk i) 555l A8l il ) 298 Al Al Dl
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Perceived Quality : 4ol Adlall 4S)aall 8392l — 3

Ll Joa ale jon & as,dlanll Ldlall dai alad as] L dylanl) Akl A< 00l 5agal)
LISy dpegunse dalse dauls el o oSal) abg, GSlgiall dad Bl ilagilly (3l 4l
el (Zeithaml, 1988) Ciuyes 22i .l A8alKY Aujall s jag cleladY) (ans ) &8l sac
oSa oay . il udiy (o dad e alall cllgn il a8 gl Lgihie s A Bagall Chipas
geaiall Lgua i (alaty Lasdy Ablall @l Jladl pe £3)Ralls Laadl) of i) Sud (520 e alell cllgivd)
. (Keller,2003)
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Ludwig et al.,2012 : Lin et al.,2014 : :4dlll clahal) Ao ol Eadll g5 o0 o

Anwar,2011: Chasser & Wolfe ,2010: Beets & :2018 ,>«=—- Ahmed et) al.,2016 :
( Chowdhury and Andaleeb,2007 : :Sangster, 2018: Abel,2014 Rosenthal&Brito,2017
Kim et al.,2009

ruad) mgiarblh
A b A ARl Sl dxalie e agh (53 Gllatl aeasl) mgial o dull) o2 el
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1 Aglany) ) alasiaul 2
e S Gabie @ihlaad A3 alil) o L (g5 Gabial (Alpha) clill Wl dales -
Gl Ghuriall deeaal)l Genlaall (sSy ¢ ulbite IS GlSal A8l _aal) Al (e @asally -
factor analysis _allall Jalasl) aladse) &5 8,80 & patial)
LW Gaglad alatiad 23 duhall Cliie aaes c LY @B o slatly 553 Caiagl -
.Correlation method

AT g ol sl @libad) Jalat B Ll Jalal gl e Bald) cisaie)

Tobaie] g} s ellacly Lgalsly Aialill oga g G @) Bl Ly sl ) 138 s —1
colplailly 4Bl clal e

Al Jossg ke 3359 58 lesall st casbald a5 oy o aal (e 303 =2

393l Ay adl) VL) GlSd A Al Ay aaad S g 14K agaallid il ag0s -6
YLy ISy S e dankal) dug AT Gleadl) Dlae (e 220 Je il gl Sy iy &)
Badae i) B30 DA Al Copal Luiadl) agaall . 35 SN algall A (ya Gl Jassg aalf] illailaa
L ) Ledl 9

Con ol e 38 ST il (5 - 1) o b 3y (—aladll S alie o slae) 5 5
Lall Bl ((Flaherty,1979:12) xS5e caall o (1) )0 ixg Liw ¢ Cigaall axe (0) adyll e
Lilan] d il 83l Gandl (st LaS) 3o 5 Jaae (28) G 05K 230 o ndl) 81 Gk
Gl e el 2y cAdlgll bl paeaty aldll Jd ¢ (Pilot study) e lod Wl Jalee dla gy
(Ssinall Ao — (gginall dlaas ¢ (gginall daedla) il il il 4ted il Gua Wl Jalas aladialy
AS)aa) sagall , Aulaall Adlall Aad Bjseall , dujlaill Adall ool ¢ (gsinall Aibale ¢ (gginall 2y —
0,904 0,924 < 0,927 0,907« 0,944 « 0,933) L LS (Lol Lall Y50 ,dlanl kel
«nil JAe (0,941, 0,955, 0,948

Craddi iy cadlaly eball 28y ) e do s3lg (Reliability) eliall cold Hlasly Zald) culs
Aaal asal) sid (0,955) o Anbaill Ll el uaidd (0,904) o bl Jebaa 4iad
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& lde e Kas Gl el sus AN @l cdlles L) Jodll (Sa Ml ¢ Anlal) Aadlell
O i 2l Sl dalee o I (Foram, 1991: 85) Ll 13 . JSS aciaal) o cilsjiall asans
Byla) sy Lyl A el acl (e aeSaal) (0 degens o Al (e S LS L(%T0) oo
Ll 2pall Ao —alad) (ulid (3 Lty Lemdl i e oSl ails Aasla gyladll 20S (3 JlacY)

.(Ebel, 1972: 345)

Al A (ailad

(6-4) ) Jaad) O iy

gl (s LY (e %43,8 Lai ¢ 5sSA e %56,2 Lot 1 of eluali ) Q58 gyt e Cpl —
oo (%15,4) «(39-20) % (o(%46,8) 5 (i 20 Ga i) 58 o (%28,6) WS o dsyenl)
s agie SV Ll Gl adedll g wd) e Lol (JSL-60) 438 e (%9,2) (59-40) 4z
Lo cilad)s (%11,7) Gy calalale o) ale (ol aala (%16,2) iy ¢ orals ales (%62,7)
t YIS gd dartienal) VL) A Ll W ale (55t (ra B (%9,4) 25 S8 1 280 daal
we i<, 4, (%21,3) jmae oV Ll 4S54, (%23,6) byl AS5-d ,(%32,4) jan Osilash S,
s 1000 BY 5 (e, (%23,6) lsin 5 e BB 1 YIS 4S50 ae dalall lgins 220, (%22,7)
Ae J33 Grie Cus Ons - (%18,8) sl diu 15, (%33,4) 1wl e JN100 , (%24,2)
o (%22,4) i 600050 JT-3000 (e (%28,6) 5 4via 3000 (e J5i agin (%37,8) ol canl
. 58l dus 9000 (%11,2) , &3 9000 (s Jil —6000

Al el ) il
ok LS oy bl SLaaly laiall Slaasy) Jilaill it dubal G syl 13 i
AMOS.22 (Analysis of Moment Structures) saliy ;lowall dalad Cogl af aladn )

an g LS L) sl gl gl ) Jagil) 3 aslasall Ayl bl sl Jidss shaly
: Jal <)

279



2024 s 2 ) daad) 44 Alaal) Jagaill g 8ol dyalal) Alaal)

Dbesall s =il 1224 8 5 JSi

Path L [l dalas sl af e 4l 038 8 slaie¥) &3 (2) o) IS (ge oy
sl pladi il o3 cllilg daylillg dday wslly A& el Clyaaiall oy il wldle wl_wal analysis
. (Chang et al., 2010) 4uhs & LS e IS b Gluad cllangial)

: sbsal) Jalat g dgail ALISH) Basald) iy

Chi-square = 5.928
DF=3 Chi-square /DF=1.976

e GFI —Goodness of Fit Index

e RMSEA — Root Mean Square error of Approximation
e NFI — Normed Fit Index

o CFI — Comparative Fit Index

Gibaiia Gn A0l ) Jeasill &5 63 z3sail o iy Wity GHLEAY) a8 mas dxabas

(CFI) o um Aaslilly Alianall il cpns A8 losal ZunSlally 8350l (po lle Ay oo Ean

1.976 (s CMIN/DF 44 of WS 0,05 (e Jif (RMSEA) dad i 1als gl as sl (e
2 3saill Adle 5ol 1) udn cyiall o3 OS5
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