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The role of brand awareness in online brand advocacy: The moderating role of mobile

phone customers personality traits in Egypt.
Abstract:

Endorsing the online brand advocacy is one of the positive behaviors that marketers
seek, especially in light of the expansion of the use of social networking sites, due to the spread
of fake news, rumors, and differing customer opinions, which has made the presence of
supportive customers on these sites extremely important, in order to defend the brand. , positive
recommendation to others, and sharing all information and news about the brand. Despite the
importance of this in the various marketing activities success, sufficient attention has not been
given to researching this variable. Therefore, the current study is interested in examining the
relationship between brand awareness and brand advocacy via the Internet, and the role
customers personal traits (customer innovativeness, variety-seeking, and relationship

proneness) in this relationship.

The relationships between the study variables were tested using Warp pls 8. Data was
collected from 367 mobile phone customers in Egypt. The study found a significant effect of
brand awareness on all dimensions of online brand advocacy (brand defending, positivity,
information sharing, and virtual expressions), and it was also found that the customers’
personality traits (customer innovativeness, variety-seeking, and relationship proneness) in this

relationship play a positive role in this relationship.

Keywords: brand awareness, online brand advocacy, customers’ personality traits.
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